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Tackeld points



indicators

Exchange reserves billion $ US

Exports billion $ US

foreign debt billion  $US

1999

18

30

2014

3

Imports  billion $US 9

12.5

A stable and without risk economy
Presentation the country

A potential export platform

GDP Billion $US 50

Area:    2 381 741 km²
Population : 39.5 Million Inhab.

•Border markets totaling +50 million
•Various agreements of free trade zones signed : EU – ZALE - UMA
•Other free trade zones being negotiated
•Ongoing WTO accession



2 371 1 795

840977

Produits alimentaires Biens d'équipements industriels     

1 669 1 048

668555

Demi-produits 

1 837 775

659565

1 955 517

407277

Biens de consommation non alimentaires 

58,330 Milliards de $ US 
d’importations en 2014

Valeur en Millions USD

Valeur en Millions USD

Valeur en Millions USD

Valeur en Millions USD

Wheat and Meslin Milk powder

corn sugar

Gas turbines and parts Electrical apparatus for line 
telephony or line telegraphy

Excavators, loaders and 
backhoe loaders

Automatic data processing 
machines and parts

Bars of iron or steel Tubes, pipes and profiles, 
of iron or steel

Paper and cardboard Flat-rolled products of iron 
or steel

medecines Pharmaceutical products 
other than drugs/medecines

Refrigerators, freezers and other 
equipment for production of cold

spare parts

Considerable needs, based on the import invoice
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0.30%

87.39%

54.19%

10.59% 11.38% 18.42%
11.39%

99.70%

12.61%

45.81%

89.41% 88.62%
81.58%

88.61%

PRIVE PUBLIC

Gross Domestic Product Distribution 

An  economy mainly private

Presentation the country



2015 – 2019 public investment programme

Objectives: A growth rate of 7% in 2019, diversification of national production;
reductions in imports, non-oil export diversification, development of local resources

7%

Objectives :

An enveloppe of 262 billion USD on state budget262

Amount:

A public investment program : through the construction of infrastructure and social
equipments
A support to productive investment : set up of several mesure tending the developement of
the economic sphere

Two principal :



2015 – 2019 public investment programme

Management, 
preservation and 

expansion of 
infrastructure:

A public investment programme

Territorial 
development

Human 
Development:

Development and modernization of the system of
national education, higher education and scientific
research and vocational training, continuation of the
housing implementation program, qualitative and
quantitative strengthening of health management of
citizens .



2015 – 2019 public investment programme

 Industry,

 ICT,

 Agriculture,

 Tourism

Support for productive investment

Priority sectors

Project of public, 
private and/or sector,  

Projects of  national 
and/or foreign investor

Targeted Investment:

revision of the investment 
code, 

reorganization of the public 
sector, 

facilitating the investment 
process, namely through 
simplification of procedures.

Implementation of industrial 
parcs

Defined  mesures



Leather and 
derivatives Textiles & Clothing

agrifood
industry

Wood and 
furniture industry

Aéronautics Ship construction 
& repair

advanced
Technologies

Mechanics and 
automobile

Siderurgy and 
metallurgy

hydraulic binding 
agents

Electrical and 
household appliances

Industrialchemistr, 
pharmaceutical

Strategic fields- industry



OPEN

-Possibility to 
administrative and 
judicial recourse;

-Possibility to have 
recourse to 
international 
arbitration:

-Membership to 
various international 
conventions guarantee 
and investment 
protection. -48 
encouragement and 
protection agreement

Principles and bases

GUARANTEED ENCOURAGEPROTECTED

Financing

-Declarative,

-Free Choice (activities 
and location)

-Free choice of 
partners

- Free choice of legal 
form.

TRANSFERT 

- Of Invested capital

-Of income derived
therefrom

Non 
discriminatoire 
between investors, 

Non rétroactivité 
des lois



Important  tax 
advantages of up to 10 
years of exemption, 
depending on the 
location and size of the 
project (VAT, DD, DM, DC, 
IBS, TAP, TF).

Assistance in the matter 
of financing ( access to 
local financing for 
projects, interest rate, 
bonus guarantees for 
credits, etc.)

financing

Support for access to 
land ownership (mutual 
agreement, unique vis-à-
vis, reduction of the 
rental fee, etc.)

For current investments of  not excluded goods and / or services production

- investment in zones to be developed
- Investments of national interest (for the Investment Agreement)

Incentives and encouragement

General scheme: 

Derogatory scheme for:  

 Reducing  of 
contribution to social 
security (recruitment of 
young jobseekers)

 North: 56% to 80%

 Highlands and 
South: 72% to 90%



Salary
180 to 900 €

Payback periods
from2 to3 years

Reduction of 20 to 30%
From the project cost

Internal rate of return
15 to 30%

Premium Fuel: 
0.23 €/L   Gas Oil:0.137 €/L

Power 
2 to 3.2 c€/100 kWh

Natural Gas:
0.18 to 0.37 € /million BTU

Contribution of the benefits to the investment and cost factors
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A win / win relationship:
Balanced partnerships

A strategic and safe 
market,offering interesting 
comparative advantages see 
attractive

• Investment opportunities 
and various partnership

Transfer of technology 
and know-how

A contribution to the 
development of local 
production, to import 
substitution and 
diversification of non-oil 
exports

For those who see far away, Algeria is near by



Thank you for 
your attention

National Investment Development Agency

www.andi.dz

http://www.andi.dz/
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